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Allen Hall 3.0

Donor Impact  
Hands-On Head Start

THANK YOU, DONORS AND FRIENDS , FOR HELPING CREATE A NEW 
HOME FOR THE SCHOOL OF JOURNALISM AND COMMUNICATION

THANKS TO DONORS , SNOWDEN PROGRAM GIVES 
JOURNALISM STUDENTS A JUMP ON PROFESSIONAL CAREERS 

University of Oregon 
President Michael 
Gottfredson and Tim 
Gleason, the Edwin 
L. Artzt Dean of the 
School of Journalism 
and Communication, cut 
the ribbon at the newly 
transformed Allen Hall  
on March 1.

Continued on page 2

Rebecca Sedlak ’12 was starting her 
last term at the UO when she got some 
life-changing news. Clouded by gloomy 
job prospects, she could now throw 
back the curtains and see her way to 
graduation. Sedlak was about to launch 
her journalism career as a “Snowden.”

The Charles Snowden Program for 
Excellence, open to student journalists 
from all Oregon colleges and universities, 
offers paid, ten-week internships that 
provide students with challenging, hands-

“We’re delighted 
to open the doors 

to a world-class 
facility that 

matches the caliber 
of our School of 
Journalism and 

Communication.” 
—UO President  

Michael Gottfredson 
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One week after graduation, Rebecca Sedlak ’12 began her 
Snowden internship at The Daily Astorian. Today, she’s editor 
of the newspaper’s arts and entertainment magazine, Coast 
Weekend. Photo by Alex Pajunas ’06, also a former Snowden 
intern working for the The Daily Astorian. 

With the snip of a ribbon 
and a blast of confetti, the 
School of Journalism and 

Communication celebrated the grand 
opening of its newly transformed home.
 
Students, donors, and faculty and staff 
members marked the $15 million, three-
story renovation and expansion on 
March 1. But they’ve been enjoying the 
new facility, affectionately dubbed Allen 
Hall 3.0, since the start of winter quarter. 
 

Private gifts, including a $5 million 
anonymous lead gift and more than 
eighty contributions ranging from $10 
to $400,000, covered half the costs of 
the renovation. State general obligation 
bonds authorized by the 2009 Oregon 
legislature funded the rest.

“We are grateful to the donors who 
made this possible, to the legislators 
who supported this project, and to the 
State of Oregon for the matching bond,” 

Continued on page 3

on experiences. The program is funded 
through an endowment honoring the late 
Charles Snowden, a longtime editor at the 
Oregon Journal and The Oregonian. 

“Because of the Snowden family’s 
generosity and commitment, more than 
170 Oregon students have had life-
changing internships at media outlets 
throughout the state,” said Tim Gleason, 
the Edwin L. Artzt Dean of the School of 
Journalism and Communication. “Nearly 
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Continued from page 1
Allen Hall 3.0 “ Because of the Snowden 

family’s generosity and 
commitment, more than 
170 Oregon students 
have had life-changing 
internships at media 
outlets throughout the 
state. Nearly 80 percent 
landed their first job 
in media immediately 
after graduation.” 

—Tim Gleason
Edwin L. Artzt Dean

School of Journalism and Communication

Continued from page 1
Hands-On Head Start

You may already know that Knight 
Library has the largest research 
collection in the state. But did 

you know that UO Libraries is the 
university’s largest academic student 
employer? 

This year, the libraries employed 303 
students. It’s an impressive number—
until you consider that’s down by 
approximately 100 since 2006. Cuts in 
state and federal funding have forced 
drastic reductions in student worker 
positions, even as the university’s 
enrollment (and tuition) continued to 
increase.

An anonymous donor has stepped 
up to make a current gift that kept 
fourteen students employed this year. 
The generous donor also started an 
endowment effort that would solve the 
problem forever. Once this fund reaches 
our $5 million goal, it will shore up the 
gap for UO Libraries, supporting 100 
student workers in perpetuity.

More UO students—including those 
from middle-class families—are working 
their way through college. When they 

UO senior Jaimie Esaki helps junior Sadia Ritu with her math. As one of the student “mathletes” employed by UO Libraries, 
Esaki earns a wage while helping fellow students succeed and perfecting her own math skills. 

Inside Jobs FUNDRAISING EFFORT FOR THE UO LIBRARIES WILL HELP THE UNIVERSITY 
HIRE STUDENTS WORKING THEIR WAY THROUGH SCHOOL

Allen Hall Transformation 

•	 $15	million,	three-story	renovation		
and	expansion

•	 Funding:	$7.5	million	from	donors,		
$7.5	million	from	state	bonds

•	 18,000	additional	square	feet,		
a	40	percent	increase

•	 Unites	1922	and	1954	wings

•	 Leadership	in	Energy	and	Environmental	
Design	silver	equivalent	rating

Project Impact 

•	 24-7	access	and	comfortable	work	spaces	
create	a	“second	home”	for	students	to	work	
on	deadline-driven	projects

•	 Open,	adaptable	studio	environments	

•	 Details	such	as	magnetic	write	boards,	fast	
Internet	connections,	and	ample	outlets	help	
students	create	and	collaborate

•	 Soaring,	three-story	atrium	provides	
prominent	front	entrance,	reveals	activity	
within,	and	connects	the	building	to	the	rest	
of	campus

•	 Informal	meeting	spaces	encourage	student-
faculty	interaction	and	group	discussions

•	 Designers	anticipated	changes	in	technology	
and	student	needs,	making	the	building	
adaptable	for	the	future

Construction of what is today called 
Knight Library began in 1935. The 
project cost nearly $500,000. Federal 
grants and loans paid for most of the 
construction, and donors covered the 
rest. Except for equipment, no state tax 
funds were used. 

Happy Seventy-Fifth Birthday
KNIGHT LIBRARY CELEBRATES 
ANNIVERSARY, RECEIVES GENEROUS GIFT

UO donors—you’re helping make 
history. And you’re in good 

company. Generous friends have played 
key roles in transforming our campus 
since the university’s earliest days. 

In the 1870s, locals contributed pigs, 
calves, and apples to complete Deady 
Hall. In 1881, Northern Pacific Railroad 
president Henry Villard rescued the 
building from a forced sale. Fortunately, 
Villard took a look around and also 
decided the UO needed a library.

Villard donated $1,000 for a collection 
of books to be kept in a classroom. He 
also gave the university $50,000 worth of 
Northern Pacific Railroad bonds, the first 
major gift for public higher education 
in Oregon’s history. A portion of the 
income from this gift was used to buy 
library books each year.

work for the university, it’s a win-win, 
says Deborah Carver, the Philip H. 
Knight Dean of Libraries.

“These are more than just jobs,” says 
Carver. “Research tells us students 
who work on campus are more likely 
to stay in school. Our graduates tell us 
the skills they learn help them land 
jobs after graduation. More student 
worker positions would help the entire 
university community.” 

Keeping student workers will also  
mean leveraging federal work-study 
funds, says Carver. The federal 
government pays 75 percent of the 
salaries, up to $1,500, for qualified 
students. This year, more than 60 
percent of library employees qualified.

To learn more, contact Keri Aronson, 
541-346-1890, keria@uoregon.edu. 

—Ed Dorsch 
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80 percent landed their first job in media 
immediately after graduation.”

The passions that guided Snowden’s 
career—good writing, history, ethics, 
and mentorship—inspired his family to 
establish the endowment in 1996. More 
than 100 other donors, including former 
Snowden interns, have since contributed 
to the fund. 

Besides providing a variety of reporting 
experiences and mentoring for the 
interns over ten weeks, the sponsoring 
companies pay half the students’ stipend 
checks. The Snowden program covers the 
other half.  

Sedlak started her internship with 
The Daily Astorian the week after she 
graduated from the UO. A native of 
Wilsonville, Oregon, she had worked 
two years at the Oregon Daily Emerald 
and double-majored in English and 
journalism, with an emphasis on 
magazines. 

Her first assignment in Astoria was the 
Miss Oregon pageant, and she went on 
to cover all the summer’s festivals and 
fairs at the mouth of the Columbia River. 
Halfway through her internship, she 

Since then, donors have continued 
helping the university’s libraries grow. 
So it stands to reason that Knight 
Library would celebrate its seventy-
fifth anniversary by announcing a gift 
of $500,000—the approximate cost of 
building the facility in 1935.

Grants Pass attorney James Dole ’86, 
JD ’89, presented a check on behalf 
of the late Peter P. Proctor III at the 
celebration. The late Eleanor Proctor, 
Peter’s mother, also gave generously 
to UO Libraries in honor of his father, 
George, who owned and operated 
Rogue River Sand and Gravel in Grants 
Pass, Oregon.

“The Proctor family lived productive 
lives in southern Oregon for many 
years,” said Dole. “The legacy they 
leave is a commitment to learning and 

the preservation of knowledge at the 
University of Oregon library. 

“I’m a third-generation Duck,” said Dole, 
whose grandmother graduated in 1923. 
“It’s a thrill to be here.” 

Without ambitious leadership, the 
university may never have built 
its flagship library. In 1927, the 
governor vetoed an attempt by UO 
President Arnold Bennett Hall to start 
construction. Then came the Great 
Depression. 

However, in 1933 the UO faculty’s 
library committee saw an opportunity 
in the newly established Public Works 
Administration. The university broke 
ground in 1935 and dedicated its new 
library two years later. 

The project cost nearly $500,000. 
Federal grants and loans paid for most of 
the construction, and donors covered the 
rest. Except for equipment, no state tax 
funds were used. 

“Knight Library is a great library in 
terms of its resources, its facilities, and 
its people,” said Deborah Carver, the 
Philip H. Knight Dean of Libraries. “But 
it’s also a great library because of the 
UO’s commitment to excellence and 
the generosity of our wonderful donors. 
Here’s to the next seventy-five years!”

To make your birthday gift to the UO 
Libraries, contact Keri Aronson, 541-346-
1890, keria@uoregon.edu. To watch a video 
of the seventy-fifth anniversary celebration, 
visit giving.uoregon/edu/library75.

—Ed Dorsch

said Tim Gleason, the Edwin L. Artzt 
Dean of the School of Journalism and 
Communication. “The new Allen Hall 
will inspire our faculty and students to 
do great work and give them the tools 
they need to do it.

“Of course, it’s not just about a 
building,” Gleason said. “It’s about 
what people do here. We have created 
places for small groups of students to 
break away and develop their particular 
projects while still being connected to 
other groups and classes engaged in the 
same work. We believe the new Allen 
Hall will be the place where a group of 
students sitting around a table imagine 
and launch the future of journalism.”

In 1954, when the last major addition 
was completed, the building served 
300 majors. Today, more than 2,000 use 
the facility. Highlights include a digital 
gallery for showcasing student work, 
new and renovated classrooms, a hearth 
area, and a signature lecture space.

“I’m envious,” said Corey duBrowa 
’88, senior vice president of global 
communications and international 
public affairs at Starbucks and chair 
of the UO’s Journalism Advisory 
Council. “I can only imagine what my 
contemporaries could have done and 

dreamed up if we had had this building 
when we were there. 

“If Eric Allen could see into the future, 
this is what he would have wanted,” 
said duBrowa. “The open, modern feel is 
conducive to the kind of learning taking 
place at the university now.”

The third-floor Digital Commons, a 
flexible space that can accommodate 
a large class or several smaller groups, 
exemplifies the new building’s open 
studio environment for teaching, 
collaboration, and production—an 
ideal setting for the school’s innovative 
curricula.

“We’re delighted to open the doors to 
a world-class facility that matches the 
caliber of our School of Journalism and 
Communication,” said UO President 
Michael Gottfredson.

“This expansion and transformation here 
in the heart of campus will enable the 
school to remain integrated, physically 
and intellectually, into the life of our 
great university.” 

To watch a video of the grand  
opening celebration, go to  
giving.uoregon.edu/allenhall.
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learned about an opening at the paper’s 
Coast Weekend magazine, applied, and 
got the job. 

“I’m sitting there thinking, I could do all 
those things,” she says. “I wrote a cover 
letter and turned in my application—and 
they hired me as editor. I’d hoped my 
internship would give me experience in 
the real world and that my writing would 
be challenged. And that’s exactly what 
happened.” 

It’s not just the students who benefit. 
Media professionals affirm that the 
Snowden program has given head starts 
to aspiring journalists while improving 
the level of journalism in Oregon.

“In my time at the East Oregonian, we’ve 
had the cream of the crop of interns and 
been fortunate enough to hire several of 
them,” says editor Skip Nichols.

“Their big-city enthusiasm has always 
found a welcoming home in the small 
town of Pendleton and its surrounding 
communities.”  

—Cheri O’Neil ’79 
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HOW TALENT, HARD WORK, SCHOLARSHIPS , AND SOME 
INTERNATIONAL NETWORKING FIT TOGETHER TO BRING A GIFTED 
MUSICIAN TO THE UO 

Pieces of a Puzzle 
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G rowing up in a poor 
neighborhood of Olinda, Brazil, 
Priscilla Dantas was surrounded 

by gangs, violence, and the drug trade. 
Her childhood memories include last-
minute moves to avoid trouble and 
creative rewiring to “borrow” electricity 
from power lines.
 
Dantas thought her options were limited. 
Her aspirations and dreams extended 
only as far as she could see out her 
window. 

But the innate talent she was cultivating, 
coupled with scholarships and some 
networking thousands of miles away, 
would someday bring her to the UO.

“The passion for music is what has 
motivated me throughout the years,” she 
says. “I’m really grateful for everybody 
who has formed this puzzle that has 
continued to bring me here, all these 

pieces that came together to make it 
possible.”

Dantas always enjoyed music. At seven 
years old, she was singing in a local 
choir. The family lived in a house 
behind the Centro de Educação Musical 
de Olinda, a music conservatory.

When she was ten, Priscilla’s father 
began working there as a security guard. 
Dantas used to sneak into the building 
at night, while her father was working, 
to practice on the pianos. At age 
eleven she won a music competition—
and a scholarship to a prestigious 
conservatory. 

Dantas also began receiving scholarship 
support from Students Helping Street 
Kids International (SHSKI), a Brazil-
America sister schools project based 
in Eugene, Oregon. One day in 2007, 
SHSKI president Bob Crites stopped by 

“ Jim Warsaw had this 
vested interest in 
wanting the program  
to succeed.” 

—Paul Swangard,
Managing Director of the James H. Warsaw 

Sports Marketing Center

At Twenty, Warsaw Center  
Hits Its Stride
JIM WARSAW GAVE MORE THAN MONEY TO LAUNCH THE 
COUNTRY’S FIRST SPORTS MARKETING CENTER

Students in the Lundquist College of Business Warsaw Sports Marketing Center enjoy opportunities to apply academics 
through real-world practice. Twenty years ago, sports merchandising pioneer Jim Warsaw made a lead gift to launch the 
center, the first to be housed in an accredited college of business anywhere in the United States.

I t’s been twenty years since sports 
merchandising pioneer Jim Warsaw 
made a lead gift to start a sports 

marketing center at the Lundquist 
College of Business—the first to be 
housed in an accredited college of 
business anywhere in the United States. 

Warsaw’s gift didn’t just create 
something new at the UO, says Warsaw 
Sports Marketing Center managing 
director Paul Swangard. “We actually 
created a category of education that 
didn’t exist before.” 

In the scheme of things, Jim Warsaw’s 
gift was not huge. But he gave the 
college more than a check, Swangard 
notes. “He gave us a little bit of money 
and challenged us to be world class.”
It’s fair to say the Warsaw Center 
has met that challenge, thanks to 
partnerships with leading businesses 
and organizations. Institutions from 
ESPN to Sports Illustrated consider the 
center an influential think tank and 
training ground. Its alumni are helping 
set the direction of sports businesses 
worldwide. 

There’s Gabrielle Dow, MBA ’00, vice 
president of marketing for the Baltimore 
Ravens, and Chris Murphy, MBA ’05, 
director of brand communications and 
digital marketing at Adidas US. The 
list goes on. And for every alumnus or 
alumna working at the NFL or Nike, 
Swangard says, there’s another making 
his or her way in some alternative 
career—such as Natasha Craig, MBA ’00, 
who owns a surf school in Costa Rica. 

Warsaw attended the UO in the 1960s 
before joining his family business, 
Sports Specialties Corp. Warsaw and 
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The University of Oregon Pioneer 
Award, inaugurated in 1979, honors 

select individuals of outstanding 
character who have taken risks that 
led to great success in business, 
philanthropy, and community service. 
On Friday, May 10, 2013, the UO 
will honor Gwendolyn and Charles 
Lillis, PhD ’72, and posthumously 

honor Art DeMuro. Proceeds from the 
Pioneer Award Gala will benefit the 
Presidential Scholarship Endowment at 
the University of Oregon, enabling the 
state’s brightest students to excel in their 
pursuit of higher education. For more 
information, visit giving.uoregon.edu/
pioneeraward.

his brother transformed their father’s 
small sports souvenir company into 
the top licensed sports cap producer 
in the world, and eventually sold the 
company to Nike. 

Warsaw later returned to the university 
and, while fighting Parkinson’s 
disease, completed the six courses 
he needed to fulfill his degree 
requirements. He received his diploma 
in 2006.

“He clearly cared about the students 
as much as we do,” Swangard says of 
Warsaw, who died in 2009. Swangard 
recalls coming across Warsaw’s 
LinkedIn profile several years ago; for 
his occupation, Warsaw had listed 
himself as “owner” of the Warsaw 
Sports Marketing Center at the UO. 

“He had this vested interest in wanting 
the program to succeed,” Swangard 
says. “That passion of his infused the 
center. It was the right idea, at the right 
time, at the right school.”

—Bonnie Henderson ’79, MA ’95

the UO School of Music and Dance  
with DVDs of her performing. 

When Associate Professor Alexandre 
Dossin saw them, he immediately 
arranged for her to visit. Dantas, now 
a music major in her sophomore year, 
is a musician that her mentor Dossin 
describes as “a very sincere and warm 
performer, with a natural feeling for 
musical phrasing” in the works of Bach 
and Chopin she so cherishes.

Her new life would not be possible 
without financial help. Dantas is the 
recipient of a Ruth Lorraine Close 
Scholarship. She also supports herself 
by performing in churches, retirement 
centers, and wineries and working in her 
residence hall.

“I have many more opportunities here, 
and opportunities to help my family,” 
says Dantas. “We have been through so 
many hard situations that it’s surreal 
to my mother that she can now say 
‘My daughter is in the United States, 
studying the piano.’”

If you’d like to make a gift to help 
students like Priscilla Dantas, contact
Bob Darrah, 541-346-5687, bdarrah@
uoregon.edu.

—Aaron Ragan-Fore, MS ’08

“The Warsaw Sports Marketing 
Center is unique in its approach 
to preparing students across all 
aspects of sports business including 
finance, sponsorship, product 
development, brand development, 
and sustainability. This diverse, 
yet balanced approach to the 
curriculum guarantees that Warsaw 
graduates will be able to have a 
positive, long-term impact on the 
companies they work with.

“ The strategic planning projects, 
study tours, and internships 
provide a real-world experience for 
the students that helps shorten the 
learning curve when they enter into 
a company (or start one themselves). 

“ My decision to invest was twofold. 
First, I strongly believe that 
education is the key to our future 
and I wanted to invest in the 
future of the students. Second, 
I have benefitted from a very 
successful career in the outdoor 
sports industry and I believe it is 
important to give back and to give 
others the opportunity to succeed.” 

—Mark Martin ’85 
President, Marmot Mountain

Professional Opinion
MARK MARTIN—DONOR, 
DUCK, AND EXECUTIVE— 
ON HIS EXPERIENCE WITH  
THE WARSAW SPORTS 
MARKETING CENTER

When Marmot Mountain 
president Mark Martin ’85 

decided to give $50,000 to the 
Warsaw Sports Marketing Center, he 
was making an informed investment. 
Martin and his outdoor apparel and 
equipment company have hired UO 
interns, provided tours, and helped 
students make connections in the 
outdoor industry.

“	When	she	was	ten	years	
old,	Dantas	would	sneak	
into	the	conservatory	at	
night,	where	her	father	
was	working	as	a	security	
guard,	to	practice	on	the	
pianos.”	

Growing up in a poor neighborhood in Brazil, sophomore music major Priscilla Dantas didn’t even know what a university was. But she worked hard to cultivate her musical 
talent. Thanks to some ambitious networking and a Ruth Lorraine Close Scholarship, she has a bright future.
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Spreading the Wealth
BILL AND MARY MARQUESS’S PLANNED GIFT WILL BENEFIT STUDENTS  
IN EVERY CORNER OF THE CAMPUS

“It’s the professors and 
the kids inside those 
buildings that we care 
most about.” 

—Mary Marquess ’63

Bill ’62 and Mary 
Marquess ’63 of 
Eugene decided to 
make a revocable 
deferred gift to the  
UO of a portion of  
their retirement 
accounts. They chose 
to spread their gift 
across the university.

1 A Bone to Pick
The Oregon Institute of Marine 
Biology plans to open its new 
Charleston Marine Life Center 
in late 2013. Donors will fund 
nearly all the costs of this public 
museum and aquarium. You can 
help by adopting a bone for the 
center’s orca and California gray 
whale skeleton exhibits. Prices 
range from $50 for a phalanx 
to $3,000 for a skull. Contact Matt 
Hutter, matth@uoregon.edu,
541-346-2873. 

2 Help Oregon Students, 
Communities 
Students in the Department 
of Planning, Public Policy 
and Management volunteer in 
small towns and communities 
throughout Oregon. They work 
with local governments and 
agencies to improve economic, 
social, and environmental 
conditions while gaining valuable 
experience. A gift of $2,500 
would sponsor a student project 
in a small town near you. Contact 
Kyle Harris, kharris@uoregon
.edu, 503-412-0464.

3 Preserve Cultures 
The UO Folklore Program is 
known nationally as a major 
center for the study of traditional 
arts and culture. Students and 
faculty members document 
storytelling, festivals, folk dance, 
music, and mythology. The 
program is also known for its 

fieldwork and filmmaking. A gift 
of $2,500 would help purchase 
video and editing equipment. 
Contact the College of Arts and 
Sciences Development Office, 
541-346-3950.

4 Rock-Solid Experience
Help geology majors participate 
in a capstone experience. 
Students in the geology 
department’s summer field 
camp spend six weeks applying 
academics and preparing for 
careers after graduation. This rite 
of passage can be costly, with 
fees for food, vehicles, camping, 
and equipment added to the 
usual tuition expenses. Contact 
the College of Arts and Sciences 
Development Office, 541-346-
3950.

5 Be a Screen Saver 
Until we can repair and conserve 
Views of Higashiyama, this 
important six-panel Japanese 
screen from the seventeenth 
century will be kept in storage 
at the Jordan Schnitzer Museum 
of Art. Your gift of $27,000 will 
bring this popular depiction 
of Kyoto back to the museum’s 
gallery, where visitors can see 
it and UO faculty members can 
show it to their classes. Contact 
Deidre Sandvick, deidres@
uoregon.edu, 541-346-0960.

6 Are You On the Bus? 
The Ken Kesey Collection 
includes irreplaceable 
manuscripts, artwork, and 
photographs from one of the 
most important writers of his 
generation. The UO’s Knight 
Library curates this extraordinary 
legacy—for now. Help us keep 
this important resource for 
students and scholars at the 
University of Oregon. Contact 
Keri Aronson, keria@uoregon.
edu, 541-346-1890.

7 Dress for Success   
Students in the Department 
of Theater Arts design, create, 
and wear remarkable costumes, 
thanks to the UO’s prestigious 
costume shop. Many of them 
win regional recognition and 
go on to succeed as costuming 
professionals. A gift of $1,000 
would buy an industrial sewing 
machine, a mannequin, or a 
scholarship for a student to 
attend a national conference. 
Contact the College of Arts and 
Sciences Development Office, 
541-346-3950.

8 Double the Impact of Your Gift 
More than 17,000 corporations 
and subsidiaries nationwide 
will match gifts made to the UO 
by their employees, employee 
spouses, and even retirees. To 
learn more about matching gifts, 
contact the UO Annual Giving 
Program at 888-863-4483.

9 Capitalize on Industry 
Connections 
As we celebrate the twentieth 
anniversary of the Warsaw Sports 
Marketing Center (see story, 
page 4), you can give students 
opportunities to test their 
classroom knowledge 
with industry executives. Your 
gift of $1,500 would enable 
a student to travel to New York 
and meet with professionals 
in the field. Contact 
Katie Rohrer, 541-346-8553, 
krohrer@uoregon.edu.

10 Teach the World to Sing 
The award-winning UO Gospel 
Singers have gained national 
recognition, winning back-to-
back titles at the Disney Gospel 
Choir Fest. Help them travel to 
China this spring, where they 
plan to perform at two Chinese 
universities, a performance hall, 
and the Great Wall of China. 
Contact Bob Darrah, 541-346-
5687, bdarrah@uoregon.edu.

HIGHLIGHTING SOME OF THE WAYS YOU CAN MAKE AN IMPACT AT THE UNIVERSITY OF OREGON

T E N  W AYS  T O  S U P P O R T  T H E  U O

Natalya Kolosowsky and Erin Gilday, both graduate students in 
theater arts, help economics major Sam Cain with the costume 
for his role in Creature, a recent University Theatre production.

Director Andiel Brown ’08 leads the gold-medal winning UO Gospel Singers at the inaugural  
Disney Gospel Choir Fest in Orlando, Florida. 

Illustrations and written notes from Ken Kesey’s 1967 journal. 
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I f you’re considering a planned 
gift to the University of Oregon, 
exactly where should it go? To 

help build a new building, fund an 
emerging academic program, endow 
a professorship, or support your 
favorite sports team? When Mary ’63 
and Bill Marquess ’62 of Eugene asked 
themselves those questions, they 
realized what they most wanted was  
to directly affect students—students  
all over the university.

“We are most interested in helping kids 
get through school, after which they can 
find a vocation and build a career for 
themselves,” Bill says.

The Marquess family is a three-
generation Ducks fan club, with 
interests spanning the entire campus. 
Bill and Mary met in 1960 on a blind 
date arranged by their respective 
roommates; he was studying business 
administration, she physical education. 
They married three years later, when 
Bill entered the insurance business in 
Eugene. 

Both of their children graduated 
from the UO—Rick in business and 
Melissa in speech, rhetoric, and 

communication—and both are now in 
business themselves. The Marquess’s 
eldest grandchild earned bachelor’s and 
master’s degrees in education at the UO, 
and her brother is currently a sociology 
major. Even the Marquess’s two youngest 
grandchildren in Seattle, ages four and 
seven, are partial to yellow and green 
duds.
 
As part of their most recent estate 
planning, Bill and Mary decided to make 
a revocable deferred gift to the UO of 
a portion of their retirement accounts. 
But rather than funding a single UO 
department or building, they chose to 
spread their gift across the university. 

Academics or athletics? The couple 
chose both. “We thought about the 
various schools and programs that we 
had a particular affinity for,” Bill says, 
“and that’s how we came up with our 
selection.”

Specifically, their gift will provide 
$700,000 to endow two scholarships 
in the College of Education and 
one each in the College of Arts and 
Sciences, the Lundquist College of 
Business, the School of Journalism and 
Communication, and the School of 

Music and Dance. Another $175,000 
will go to support some less well-
funded sports teams, specifically men’s 
and women’s golf, men’s and women’s 
tennis, and women’s basketball, softball, 
and volleyball. 

In addition, the Marquesses directed 
$25,000 to the Class of ’62 scholarship 
fund and $400,000 in unrestricted funds 
to the education, business, journalism, 
and music schools. The projected value 
of their gift is $1.3 million. Should the 
value exceed that amount, any excess 
will go to the President’s Fund to be 
used where it is most needed. 

“We could have had a big, beautiful, 
new room named for us,” Mary reflects. 
“But it’s the professors and the kids 
inside those buildings that we care most 
about.”

—Bonnie Henderson ’79, MA ’95
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Dig Deep
HELP THE MUSEUM OF NATURAL AND CULTURAL  
HISTORY MEET A $250,000 CHALLENGE  

Dennis Jenkins, a senior staff archaeologist for the Museum of Natural and 
Cultural History, with students at Paisley Caves, Oregon.

Ever since Luther 
Cressman discovered 
the world’s oldest 

shoes (10,000-year-old 
sandals) in Fort Rock Cave, 
UO researchers have been 
digging for clues about the 
earliest inhabitants of our 
continent. Back them—and 
help us meet a $250,000 
challenge—by supporting 
the Museum of Natural and 
Cultural History.  
 

 Today, museum researchers  
 are internationally  
 recognized as leaders 

in Paleo-Indian studies. Their work 
is helping broaden—even redefine—
theories about how early humans 
migrated to the Americas. 

Sylvia Giustina, a member of the 
museum’s advisory council, has given 
$250,000 to support the Paleo-Indian 
Endowment. And she’s thrown 
down the gauntlet, challenging friends 
of the museum to match her gift by the  
end of 2013. 

Contact Patricia Krier, pkrier@uoregon.edu, 
541-346-5089. 


